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Figure 2   Responses to unsupported narratives in Wave 5

Comparison by voting preference

A number of studies have shown that widely di�used but unsupported narratives appear to originate more 
often from right- than left-of-center sources (see examples in Grinberg et al., 2019 �, Luceri et al., 2019 �, 
and Lewis & Marwick, 2017 �). The narrative that The Handmaid’s Tale is based on People of Praise o�ered 
an opportunity to study unsupported information originating from left-leaning sources on the social web. 
In this case, non-voters, third-party, and undecided voters�as a group�were most likely to believe the 
false narrative. Trump (40.4%) and Biden (40.3%) voters gave virtually even credence to this narrative. 
Biden supporters were, however, more likely to believe The Handmaid’s Tale is based on People of Praise 
than any of the other four narratives included in this wave.

Figure 3 Belief in the truth-value of narratives by candidate preference



Unsupported narratives and age

Previous studies have found that age increases vulnerability to misinformation. � Our Wave 5 �ndings show 
the opposite. When splitting the respondents into younger (18-43, N = 278) and older (43-85, N = 286) 
groups by median age, not only was the younger age group more aware of unsupported narratives than 
the older group�they were also more likely to believe every one of the �ve narratives. On average the 
younger group was 13.96 percentage points more likely to report that they had encountered the narratives 
on social media and 14.06 percentage points more likely to believe the narratives than the older group. 
Note that these �ndings do not account for the relationship between partisanship and the age of 
participants in our study. More analysis is needed to see if our results align with existing studies 
identifying  the 60- to 80-year-old age group as particularly vulnerable to misinformation. 
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Figure 4 Exposure to and Belief in unsupported narratives by age groups
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